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German companies could save 11 billion Euros annually 
 
Digital payment lowers expenditure in travel expense reporting // The beginning of the 
end for travel expense reports?  
 

Neu-Isenburg,  06. October 2016 – After a business trip, receipts are sorted, forms are filled 

out, reports are checked and approved. That causes employees a lot of trouble and costs 

companies a lot of money. This is why the financial services provider AirPlus International wants 

to make travel expense reporting unnecessary with the help of digital payment solutions. 

 

German companies could save an estimated eleven billion Euros annually if the more than 175 

million business trips were not billed separately. Around eight-and-a-half million workdays could 

be used productively.* The AirPlus experts are convinced that this can be achieved through 

digital payment solutions. 

  

“Digital payments that a business traveler makes while on a trip could be billed directly to the 

company,” said Patrick W. Diemer, Chairman of the Executive Board of AirPlus International. 

“Payment approvals through an intelligent system automatically mean that the respective 

expense is in compliance with travel policy. Therefore, when a trip is over there is no need for 

separate reporting nor for checking and approving expenses because all the necessary data is 

already in the system.” 

 

Three approaches 

 

Today individual steps are often carried out digitally – such as the booking of a flight ticket 

through the company portal. New solutions now offer the chance to extend this approach to an 

increasing number of payment transactions – from the taxi ride to WiFi access. 

 

As AirPlus explains in a recent white paper, this development is driven by three technologies: 

“mobile payments”, “virtual credit cards” and “invisible payments”. 

 

In mobile payments, a smartphone communicates wirelessly, for example by means of near 

field communication (NFC) technology, with a payment terminal and charges a credit card 

lodged on the device. This form of payment is becoming more and more popular as the number 

of compatible smartphones increases along with the points of acceptance. A study** forecasts 

that in the USA the transaction volume of mobile payments of less than 8 billion US dollars in 

2015 will increase seven-fold to more than 60 billion in 2017. 

 

A virtual credit card is the digital version of a plastic credit card. For each payment, a 16-digit 

credit card number is generated and used for that payment only. Each credit card number can 
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be linked to rules for its use such as setting a limit or the date of validity. Payments are then 

billed directly to the company account. 

 

The growth of mobile payments multiplies the usage possibilities of virtual credit cards instead 

of conventional plastic corporate cards, which are normally linked to an individual account of the 

traveler, therefore requiring separate billing. The growth rates of virtual cards are 

correspondingly high – with AirPlus’ proprietary product A.I.D.A., for instance, 30 percent 

annually.  

 

Finally, invisible payments take place without any card number having to be shown or read. 

That makes the payment process even easier and more convenient. These are also already 

taking place – such as with the use of taxis, with which a company has a master agreement. 

New areas are in development, such as payment apps for restaurants. AirPlus itself is 

conducting tests with Fraport AG (Frankfurt Airport Services Worldwide) on parking options at 

airports, which can be paid invisibly when exiting. 

 

Central company accounts make billing superfluous 

 

All these options result in fewer payments being charged to a traveler’s individual card account. 

“Instead, more payments, which automatically comply with the guidelines based on pre-defined 

conditions, are being billed directly to the company account. That will gradually make separate 

travel expense reporting become superfluous,” Patrick Diemer summed up. 

 

_______________________ 

 

* Verification of numbers 

 In 2014, 175.8 million business trips were undertaken by German companies. (Source: VDR 

Business Travel Analysis 2015) 

 A study conducted by the travel agency HRS and the GBTA Foundation (Global Business Travel 

Association) in 2015 found that employees spend on average 20 minutes preparing a travel ex-

pense report – estimated by the publishers of the study to have an average equivalent value of 53 

Euros. 

 19 percent of the reports submitted contained errors, which – in these cases – entailed a further 

processing time of 18 minutes on average – corresponding to an average equivalent value of 48 

Euros, according to the study. 

 175.8 million trips at a cost of 53 Euros each for the reporting gives a total of 9,317,400,000 Eu-

ros.  

 With 33.4 million of these trips requiring additional work valued at 48 Euros each, that amounts to 

1,603,200,000 Euros. 

 Added together that results in a value of 10,920,600,000 Euros. 
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 If you multiply analogously the number of trips by the 20 minutes required for reporting, that gives 

a total of 58,600,000 man-hours; the additional 18 minutes each for necessary corrections gives 

10,020,000 man-hours – for a total of 68,620,000 man-hours or, divided by 8 hours, 8,577,500 

workdays.  

 

**Source: ISACA 2015 Payment Security Study  

 

 

 

About AirPlus International: 

AirPlus is a leading international provider of solutions for the day-to-day management of business travel. More than 46,500 
corporate clients count on AirPlus for the payment and analysis of their business trip costs. Products and services are marketed 
worldwide under the AirPlus International brand. The AirPlus Company Account is the most successful central bill account based 
on UATP. More information is available at www.airplus.com. 
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